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Gig Workers Surveyed vs. General Population



Gender and ethnicity of survey respondents were 
representative of the general population for both San Diego 
and Imperial Counties

San Diego County survey respondents had similar age, 
educational attainment, and income as the general 
population

 Imperial County survey respondents, however, were 
younger and had higher levels of educational attainment, 
and earned less income than the general population
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Imperial County (n=120)

Selling services 

Selling products at 
markets, festivals, or 
online 

Contract work

San Diego County (n=164)

Contract work 

Selling services

Driving services 



Imperial County (n=120)

Arts, Entertainment, and 
Recreation

Retail Trade

Healthcare and Social 
Assistance

San Diego County (n=162)

Transportation and 
Warehousing

Professional, Scientific, 
and Technical Services

Retail Trade



Survey respondents from both counties 
reported that they continue gig work 
because they …

Can choose their own work schedule

Earn extra money

Find the work enjoyable

Can be their own boss
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Imperial County (n=113)

Friends and family

Social media

Online ads

Professional 
contacts/networks

San Diego County (n=150)

Friends and family

Professional contacts/ 
networks

Online ads

Online apps



Imperial County (n=106)

Market self & increase 
sales

Manage personal 
finances

Use social media

Writing business plan

San Diego County (n=164)

Find non-traditional work 
or clients

Market self & increase 
sales

Manage personal finances

Write a business plan





When asked if they would be interested in receiving training, more 

than 30 percent reported that they would like to know how to find non-

traditional work or clients, how to market themselves and increase 

sales, and how to manage their personal finances.
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The community colleges could:

Offer short, non-credit courses in the top topics for Gig Workers. 

 Partner with organizations in San Diego County that already offer 
these types of courses and promote them to community college 
students who may be participating in the Gig Economy. 
 Small Business Development Center, Economic Development 

Corporation, etc.



The majority of gig workers reported having difficulty finding enough 

gig work to meet income needs. More specifically, self-employed or 

independent contractors had the most difficulty finding enough work. 

Self-employed or independent contractors primarily worked as 

Professional, Scientific, and Technical Services, such as consultants, 

interpreters, computer service providers, etc. The top two ways gig 

workers found gig work were through friends and family or through 

professional networks.



The community colleges could:

Offer and/or promote courses specifically on business development 
(i.e., finding clients). 

 Additionally, focus group participants expressed interest in learning 
how to find remote work.



Gig workers reported that they quit gig work or considered quitting 

gig work because of 1) low wages and 2) concern about finding 

enough work to support themselves. They also selected “how to 

manage personal finances” as one of the top three training topics that 

they would be interested in.



Community Colleges could:

Offer training that covers finance and legal issues related to the Gig 
Economy (e.g., worker rights, wage exploitation, copyright 
infringement, tax implications). 

Watch AB 5 - Lawmakers in California have advanced a bill aimed at ensuring 
minimum wage, workers' compensation and other benefits for contract workers in 
the gig economy.

 Uber, Lyft, and Doordash will fight this.  
 Could have unintended consequences for many businesses.



A recurring theme for participants who did not already have a full-time 

job at a company was to continue gig work until full-time, traditional 

employment was secured.



The community colleges could:

Market short-term Career Education programs that lead to in-
demand jobs to gig workers. 
 Gig workers want gainful employment in a full-time position, however, 

they cannot stop gig work for training; they need income for living 
expenses. Short-term CE programs that have flexible schedules (e.g., 
online, hybrid programs) may benefit gig workers who spend 
approximately 30 hours a week in the Gig Economy. For example, a 
survey participant indicated that s/he would like “to learn coding…to 
make phone apps” while working in the Gig Economy.



Even if they spent 30 or more hours a week on gig work, survey and focus 

group participants did not consider gig work to be the same as full-time 

employment. As previously mentioned, current gig workers spend more than 

30 hours per week in the Gig Economy if gig work amounted to 50 percent or 

more of their income. In other words, even if they do not consider gig work to 

be full-time, gig workers are committing a similar number of hours as full-

time employees would at a company in a traditional employment setting.



Career counselors and faculty could:

 Provide training on how to help transition workers in the Gig 
Economy to full-time employment. 

 Training could include how to communicate and translate gig work 
experiences into skills and traits that are in demand at companies (e.g., 
persistence, self-motivation).
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Imperial Counties



313,218 327,591 342,991 348,807 356,517 369,246

126,232 129,838 132,277 134,871 136,724 138,720

2013 2014 2015 2016 2017 2018

Number of Self-Employed Workers and Extended 
Proprietors in San Diego County, 2013-2018 

Extended
proprietors

Self-employed
workers



37%

61%

1% 1%

50% 50%

0% 0%

Male Female Other No answer

Gender Breakdown of Survey Respondents vs. San Diego 
County Population 

Survey Respondents (n=164)

San Diego County (n=3.3M)



2%

7%

16%

24%
22%

18%

10%

5%
8%

21%
17% 16% 15%

17%

18-20 years
old

21-24 25-34 35-44 45-54 55-64 65+

Age Breakdown of Survey Respondents vs. San Diego 
County Adult Population 

Survey Respondents (n=164) San Diego County (n=2.6M)



2%
6%

37%

55%

12%
21%

32% 35%

Less than high
school diploma

High school diploma
or equivalent

Some college or
associate degree

Bachelor's degree
or higher

Educational Attainment of Survey Respondents vs. San 
Diego County Population 

Survey Respondents (n=158) San Diego County (n=2.6M)



1%

2%

2%

2%

3%

9%

21%

69%

0%

5%

0%

0%

7%

12%

34%

45%

Declined to state

Black or African American

Native Hawaiian or Pacific Islander

American Indian or Alaska Native

Other

Asian

Hispanic or Latino

White

Ethnic Breakdown of Survey Respondents vs. San Diego 
County Population 

San Diego County (3.3M)

Survey Respondents (n=164)



16%
18%

31%

13%

23%

15%

25% 25%

13%

21%

Below $10,000 $10,000 -
$24,999

$25,000 -
$49,999

$50,000 -
$74,999

$75,000+

Income Breakdown of Survey Respondents vs. San Diego 
County Population 

Survey Respondents (n=154) San Diego County (n=2.6M)





52%

31%

18%
10% 9%

Self-employed /
Independent

contractor

Employed
Full-time

Employed
Part-time

Student Unemployed

Employment Status of Survey Respondents (n=164) 

Percentages exceed 100 percent because respondents were allowed to select more than one response.



1%

2%

5%

9%

9%

9%

14%

24%

29%

30%

31%

Other

None of the above, but self-employed

Earning ad-based income online (e.g., Instagram, YouTube)

Selling products for companies (e.g., Herbalife, Cutco)

Renting space in home or apartment (e.g., AirBnB)

Used to do non-traditional work, but not in the past 12 months

Working one-time, task-based jobs (e.g., Task Rabbit)

Selling products at markets, festivals, or online (e.g., Etsy)

Driving services (e.g., Uber, lyft)

Selling services (e.g., freelancer writer, photographer)

Contract work (i.e., filed 1099-MISC form)

Non-Traditional (Gig) Work Completed in the Past 12 Months by Survey 
Respondents (n=164) 

Percentages exceed 100 percent because respondents were allowed to select more than one response.



1%
1%

1%
2%

2%
3%
3%

4%
4%

6%
9%

10%
11%

12%
16%

18%
19%

20%
20%

Waste Services
Utilities

Government
Agriculture

Finance and Insurance
Construction

Manufacturing
Other

Wholesale Trade
Real Estate and Rental and Leasing

Accommodation and Food Services
Educational Services

Information
Healthcare and Social Assistance

Arts, Entertainment, and Recreation
Administrative and Support

Retail Trade
Professional, Scientific, and Technical Services

Transportation and Warehousing

Employment by Industry by Percentage of Respondents (n=162) 





14%

14%

14%

21%

21%

29%

36%

43%

Desire to keep company-sponsored benefits
(e.g., health insurance)

Retired

Other

Concern about higher taxes

Overcomitted/overworked

Pressures to have a "traditional" job

Concern about finding enough work to support
self

Low wages

Reasons Why Former Gig Workers Quit Gig Work (n=14) 



10%

12%

20%

24%

31%

33%

53%

57%

Other

Dislike managing business (e.g., accounting,
marketing)

Pressures to have a "traditional" job

Concern about higher taxes

Desire to keep company-sponsored benefits
(e.g., health insurance)

Overcomitted/overworked

Low wages

Concern about finding enough work to support
self

Reasons Why Current Gig Workers Considered Quitting Gig Work 
(n=49)



8%

17%

19%

21%

29%

39%

45%

47%

48%

62%

69%

Other

Only continuing until permanent opportunity is found

Can earn better pay

Do not enjoy working in a traditional office environment

Can spend more time with family

Can choose own projects

Can work from location of choice

Find the work enjoyable

Can be own boss

Choose own work schedule

Can earn extra money

Motivation of Current Gig Workers for Continuing Gig Work (n=150) 



3%

7%

16%

27%

47%

Other

Provided post-retirement income

Had a passion for gig work

Wanted to earn disposable income in addition
to traditional employment (e.g., travel money)

Took on gig work out of necessity (e.g.,
income was not enough for living expenses)

Current Gig Workers’ Primary Motive for Participating in the Gig 
Economy (n=150)



21%
13%

4%

61%

100% 51-99% 50% Less than 50%

Current Gig Workers’ Percent of Income from Gig Work 
(n=150)



29%

71%

30+ hours <30 hours

Current Gig Workers’ Hours Spent on Gig Work 
per Week (n=147) 



5% 5%

41%

26%

13% 10%

Employed full-time Employed part-time Did not identify as
employed full-time or

part-time

Employment Status of Survey Respondents: 
Self-Employed vs. Non-Self Employed (n=164) 

Self-employed/independent contractor
Did not identify as self-employed/independent contractor



30.1 hours
32.4 hours 31.7 hours

14.9 hours

100%
(n=32)

51%-99%
(n=20)

50%
(n=6)

Less than 50%
(n=92)

Number of Hours Spent on Gig Work per Week by Percent 
of Income (n=145) 



21%

44%

35%

A lot of difficulty Some difficulty No difficulty

Current Gig Workers’ Level of Difficulty in Finding Enough 
Work to Meet Income Needs (n=150) 



13% 8%
15% 15%

25%

50%
46%

46% 44%

44%

Unemployed Student Employed part-
time

Employed full-
time

Self-employed/
independent

contractor

Level of Difficulty in Finding Enough Work to Meet Income 
Needs by Employment Status (n=150) 

A lot of difficulty Some difficulty



0%
1%
1%
1%

2%
2%

5%
5%
5%
5%

8%
9%

11%
13%

14%
14%

15%
19%

26%
29%

Government
Waste Services

Other
Utilities

None
Agriculture

Finance and Insurance
Wholesale Trade

Construction
Manufacturing

Accommodation and Food Services
Real Estate and Rental and Leasing

Educational Services
Healthcare and Social Assistance

Information
Administrative and Support

Retail Trade
Arts, Entertainment, and Recreation

Transportation and Warehousing
Professional, Scientific, and Technical Services

Employment by Industry by Percentage of Respondents Who Identified as Self-Employed or 
Independent Contractors (n=85) 



4%

4%

5%

7%

9%

13%

29%

31%

31%

32%

41%

Local newspaper

Employment agency

Previous employer (non-traditional job)

Previous employer (traditional job)

Specialized non-traditional employment websites

Other

Social media

Online apps

Online ads

Professional contacts/ networks

Friends and family

Current Gig Workers’ Method of Finding Gig Work (n=150)



4%
4%
4%
4%

6%
9%
9%
9%
9%

11%
13%

32%
47%

Uber Eats
Surveysavvy

eBay
Craigslist

Bird
Offerup

Freelancer
Instacart

TaskRabbit
Airbnb

Postmates
Lyft

Uber

Apps Gig Workers Use to Find Gig Work 
(n=47)


	Gig Economy
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Overview of Survey Respondents
	Demographics
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Current and Former Gig Workers
	Top 3 Types of Gig Work
	Top 3 Industries for Gig Work
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Top 4 Ways of Finding Gig Work
	Interested Training Topics
	Key Findings and Recommendations
	Finding #1
	Slide Number 22
	Slide Number 23
	Recommendation #1
	Finding #2
	Recommendation #2
	Finding #3
	Recommendation #3
	Finding #4
	Recommendation #4
	Finding #5
	Recommendation #5
	Gig Economy
	Slide Number 34
	Slide Number 35
	Slide Number 36
	Slide Number 37
	Slide Number 38
	Slide Number 39
	Defining Gig Workers
	Slide Number 41
	Slide Number 42
	Slide Number 43
	Current and Former Gig Workers
	Slide Number 45
	Slide Number 46
	Slide Number 47
	Slide Number 48
	Slide Number 49
	Slide Number 50
	Slide Number 51
	Slide Number 52
	Slide Number 53
	Slide Number 54
	Slide Number 55
	Slide Number 56
	Slide Number 57

